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Abstract The main goal of this chapter is to broaden the extent of political
tourism phenomenon in order to explain recent practices in Turkish political life
theoretically. Very few researchers dealt with the non-monetary outputs of tourism
which falls beyond the conventional economical value of it. Thus firstly, the
political tourism and political tourist concepts were reviewed by introducing
daily election meetings as a new type of political tourism and election meeting
tourists as a new political tourist classification. Secondly, the pull factors
for election tourism were indicated as solidarity, support (emotional and/or finan-
cial), nostalgic/patriotic/nationalistic reasons following the motivation list of
Simone-Charteris and Boyd (2010). The other motivators such as the thrill of
political violence or none of the attractions defined by Simone-Charteris and
Boyd (2010) were found relevant with the Turkish phenomena. Besides meeting
areas can be introduced as attractions.
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